B Ref. Ares(2018)2837993 - 31/05/2018

Grant Agreement No.: 779606

Project acronym: EVERYWH2ERE

Project title: Making Hydrogen affordable to sustainably operate Everywhere in European

cities

Call (part) identifier: H2020-JTI-FCH-2017-1

Thematic Priority: FHC-02-10-2017, Transportable FC gensets for temporary power supply
in urban applications

Starting date of project: 1% February, 2018

Duration: 60 months

Project URL: www.everywh2ere.eu

WP7 — Exploitation, Dissemination, Communication, Stakeholders and

Public Opinion Engagement
D7.2 - EVERYWHZ2ERE Leaflet and Poster

Due date of deliverable

31 May 2018
Actual submission date Deliverable version
31 May 2018 1.0

Organisation name of lead contractor for this deliverable: RINA-C

Dissemination Level

CoO

Confidential

PU

Public X




Q
@
V,":':GJHZEKE

:\"'\

D7.2 - EVERYWH2ERE Leaflet and Poster

Executive Summary

The current deliverable (D7.2) is entitled “EVERYWHZ2ERE Leaflet and Poster” and is a public document of the
EVERYWH2ERE project, produced in the context of WP7, Task 7.1 “Communication and Dissemination Activities”.
The objective of WP7 is to maximise EVERYWH2ERE’s impact by connecting research and innovation activities to
the public and professional audience.

Project printed dissemination materials (leaflet, poster, postcards, banners, roll-ups...) are fundamental tools that will
be used and updated throughout the entire project duration to disseminate and communicate its outcomes and
objectives. Although they include few technical information, they are organized in such a way so that it is easily
accessed by a wide range of stakeholders and other interested parties in order to attract stakeholders to the project re-
directing them to project website and social media to get more information.

This project has received funding from the Fuel Cells and Hydrogen 2 Joint Undertking under grant agreenent 7HG0E
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1. Introduction

This deliverable has been prepared within the framework of Work Package, “Exploitation,
Dissemination, Communication, Stakeholders and Public Opinion Engagement”. It presents the
structure and the purpose of the leaflet and the poster.

The following pages provide more details about the visual elements created for communication and
promotion purposes, as well as how to use them consistently across all media and communications.

A clear visual identity is key to conveying a strong, consistent and unique image of the
EVERYWH2ERE project, increasing the partners’ ability to communicate our mission, objectives and
achievements. Such a visual identity connects all of the project’s partners together and makes the project
more recognisable and understandable by the wider public.

Proper use of the EVERYWHZ2ERE logo, wordmark typefaces and colour palette contributes to creating
a familiar look for the project on all means of communication, reinforcing its quality image at the same
time.

EVERYWHZ2ERE printed dissemination materials are simple and useful dissemination tools and they
will ensure the largest possible project impact and dissemination during events, conferences, workshops
where the project will be presented. It is part of the bigger communication strategy that is carried out in
the framework of WP7 under FHA Guidance.

The EVERYWH2Z2ERE visual identity and external communication strategy is built upon the core
concepts of the project:

TRANSPORTABLE GENSETS

ZERO EMISSION

ZERO NOISE

FUEL CELL

HYDROGEN

SUSTAINABLE ENERGY FOR TEMPORARY EVENTS
SUSTAINABLE ENERGY FOR MUSIC FESTIVALS
SUSTAINABLE ENERGY FOR CONSTRUCTION SITES
DECARBONISATION

URBAN PLANNING

CITIES AND LOCAL COMMUNITIES

LOW-CARBON ENERGY VECTORS

VVVVVVVVVVYY

This project has received funding from the Fuel Cells and Hydrogen 2 Joint Undertking under grant agreenent 7HG0E
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2. Project Logo

The logo is the cornerstone of the visual identity. It is the signature of our partnership and of the
EVERYWHZ2ERE project as a whole. It must appear on all official communication and may not be
modified in any way.

The project logo was prepare by RINA Consulting during the proposal phase and it has been formerly
accepted by the Consortium which didn’t ask for any modification of it after the project Kick Off.
The logo has been already used in all project templates presented in D8.1.

Fig.1 — EVERYWHZ2ERE Official logo

The simplicity of this logo makes it adaptable to any kind of media, and flexible to be used well in all
communication materials. It consists of a graphic part and a wordmark, which is the name of the project.

The graphic part (which surrounds the wordmark) is formed by hydrogen atoms, to suggest the central
role of hydrogen in the project as innovative fuel for gensets and by some geo-localization pins that
recalls urban interactive maps localizer to suggest that project gensets will be used everywhere in cities.

These pins contain symbols recalling the potential location of project demonstration (construction sites,
music festivals, urban temporary events such as markets/fairs etc.) and the symbol of electric power.

The light blue and blue green (project official colours) of the heading of the name and of the whole logo
of the project recall a sense of freedom and cleanliness that is the main goal of the use of zero emission
— zero noise EVERYWH2ERE gensets

The EVERYWH2ERE logo has been designed and maintained by RINA-C having as its main objectives
the following:

o To synthetically describe the potential use of the gensets everywhere in cities (“map pins”
o To synthetically describe potential demosites (the contents of “map pins”)
o To highlight the use of hydrogen (highlighted by the atoms presence and different color of H»
This project has received funding from the Fuel Cells and Hydrogen 2 Joint Undertaking under grant agreenent 78606
7_@! This Joint Undertaking rpceives support fom the Bwopean Union's Horizion 2020 research and mnovation progranme
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3. EVERYWH2ERE Leaflet

This is the first design for a project Leaflet.

As the project has only recently started, this leaflet was created with a three-fold objective:
1. To publicize the existence of the project itself;
2. To convey the project’s objectives and scope in a clear and visually appealing way;
3. To encourage European local authorities and other potential end-users to contact the project
coordinators and get involved in the project as potential demonstrators.

In light of this, the marketing and graphic design teams of RINA-C have worked closely with Project
coordinator and with FHA, WP7 leader, to outline a solid market positioning of the project and define
the key elements of the leaflet.

As a consequence, we have created a rectangular leaflet that can be folded and is composed of 4 pages.

The cover page provides fundamental information about the project:
- Project’s logo, acronym and long title;
- Reference to EU funding, FCH JU support and Grant Agreement number, as required by the
Art.38 of the Grant Agreement;
- Project main concepts/keywords via “hashtags”: #zeronoise, #zeroemission, #hydrogencities,
#fuelcell

Graphic elements on the cover page already accompany the reader into the realm of hydrogen
technologies and temporary generation for events thanks to a blue background of a music festival.

The second page introduces the mission and the challenges that the project aims to tackle (also thanks
to a captivating and simple visual abstract of project mission) focusing since the beginning on the
“Demonstration to market” mission of the project presenting relevant role of demonstration sites. At this
point, the crucial role of EVERYWHZ2ERE demonstration campaign is presented, also towards a wider
analysis of the impacts and the replicability of EVERYWHZ2ERE project. Demonstration sites categories
already involved in the project are presented thanks to three pictures related to music festivals,
construction sites and temporary events.

In the third page 25 kW and 100 kW gensets are briefly described highlighting project objectives in their
design related to facility of installation/transport, low cost of the Balance of Plant components, enhanced
performances, leverage of consortium partners’ expertise in the application of Fuel Cells for the
automotive sector.

25 kW and 100 kW gensets are briefly described with their own challenges/peculiarities in two dedicated
colums.

The last part of third page calls for action, as it completely assumes an end-user’s perspective activating
a direct conversation with the reader to mobilise him/her. With two final question it is made clear that
the project will “actively involve” stakeholders interested in the project not only to keep them informed
to project outcomes (“Are you interested in EVERYWH2ERE project?”’) but also to engage further
demonstration sites and European cities in the project (“Would you like to host one of EVERYWH2ERE
gensets?”).

In order to fully mobilise end-users, this page ends with the contacts (e-mail address, website and social
media accounts) that an interested stakeholder should use to learn more about the project.

The fourth, closing page proudly shows the logos of the EVERYWHZ2ERE Consortium; given the wide
expertise of our partners, we are confident this will prove readers that the gensets to be realized and the

This project has received funding from the Fuel Cells and Hydrogen 2 Joint Undertking under grant agreenent 7HG0E -
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objectives to be achieved in the project and introduced by the leaflet will be developed of outstanding
quality, and that the project as a whole is characterised by high professionalism.

Project main contacts (website — social — QR Code for a direct connection via smartphone), EC and
FCH JU Logos and reference to Grant Agreement funding and number are present at the end of the
fourth page again.

This leaflet will be printed for all partners’ use at conferences, events and workshops where
EVERYWHZ2ERE will be presented, starting from Y1 EU City oriented launching event. According to
the project’s further developments and needs, the design may be updated by RINA Consulting into a
second version, to advance new promotional campaigns and including updated project outcomes.

The leaflet design follows.

O DeRay BI24T SOV PU Sy ST EE (Y PLETS ST LOUEAOER PED (DA SEE LWORNTY LETAY) IR M S04 j00ITE
sevaows OxyTUEIVY] OO N PSR ow Asaseo ol o sun Suyorena)) Jacr Feadend iy s KW 1 ag1 ey Bapatf pev e woy mebod

B e e | @

JNOYD FOUN FHL e ™ womrane Ny, P wwlom
== Eopoel) ovamEy | v O
I371DT : wzdm@

*m DaL\va.\ m%lg a-wz-luwo!:
’na)u;modo _lM_f_ H"u

SYINL 2L L23rod O

Making Hydvogen Affordable Yo Sustainably
Opevate Everywhere in European Cities

wWzevovroise

#fueleells #¥hydvogencitics

W Zevoewmis510n

This potect N nowianyd Umaly Do S Ml Calls anwt Mempan 7 0 Libgediohing sonier gront
S Y NO ptCd This e Unaerdohy wostes appon Pows B armpean Uon'¢ Maton 300
MIerTh G ITOROton L0 0Re s MEOpe e S0 Mg Arge mosath

Fig.2 — EVERYWHZ2ERE Leaflet — Page 1-4
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Fig.3 — EVERYWHZ2ERE Leaflet — Page 2-3
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4. EVERYWHZ2ERE Poster
This is the first design for a project poster.
As mentioned for the project leaflet, this poster design also has three main objectives:
1. To publicise the existence of the project itself;
2. To convey the project’s objectives and scope in a clear and visually appealing way;
3. To encourage European local authorities and other potential end-users to contact the project

coordinators and get involved in the project potentially as demonstrators.

In light of this, the marketing and graphic design teams of RINA-C have worked closely with Project
coordinator and with FHA, WP7 leader to define an effective graphic and text for a project poster.

As a consequence, we have created a rectangular, Al poster.

The poster follows the same reading logic as the leaflet, though using a different order:

- Project logo, acronym and long title, surrounded by Project main concepts/keywords via
“hashtags”: #zero noise, #zero emission, #hydrogen cities, #fuel cell

- Three boxes describing project mission, the gensets to be realized and the role of demonstrators

- Contacts;

- Reference to EU/FCH JU funding and to grant agreement number;

- Partnership logos

The same graphic elements are used as in the leaflet, with the similar blue background that recalls
project demonstration in festival and cities

This poster will also be printed for all partners’ use at conferences, events and workshops where
EVERYWH2ERE will be presented, and more specifically during the Y1 launching event for cities to
be organized and 2018 FCH JU Programme Review Days. According to the project’s further
developments and needs, the design may be updated by RINA-C/FHA into future versions, to advance
new promotional campaigns.

The poster design follows.

4 FCH This Joint Undertaking rpceives support fom the Bwopean Union's Horizion 2020 research and mnovation progranme
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Fig.4 — EVERYWHZ2ERE Poster
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5. EVERYWH2ERE Postcard

In order to recall the “city oriented” nature of the project and to facilitate the engagement and call for
actions by potential stakeholders and demonstration hosting institutions, a postcard has been realized
to simplify as much as possible the promotion of the project, activate stakeholders’ engagement and
promote project website/social media etc.

The size of the postcard is a standard envelope/postcard format (10x15 cm).

In the front page of this rectangular postcard, project logo is presented in the centre of the structure of
the postcard together with “project keywords”. The logo is drawn on a blue surrounding background
evocating via images music festivals, construction sites and temporary events in three of four quarters
of the postcards.

In the fourth quarter a series of question mark is presented with the captivating question: “Your place?”
In the back of the postcard a call of action to the receive of the postcard is addressed like “the main
message of the postcards”. Project contacts and references are presented in the “address area” of the
EVERYWHZ2ERE postcards while reference to EC/FCH JU funding and support and to the Grant
Agreement number is presented on the top of the rectangle.

The main goal of the postcard is to easily attract the interest of the reader and re-direct him to project
website and social media for further information.

The postcard design follows.
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Fig.5 — EVERYWH2ERE Postcard
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6. Conclusion and Future Plans
In this deliverable EVERYWHZ2ERE printed dissemination material is presented.

RINA-C, under FHA supervision as WP7 leader, drafted a leaflet, a poster and a postcard that will act
in this first launching phase of the project as relevant dissemination and communication material during
events, conferences, workshops etc. where EVEVRYWH2ERE Consortium delegate will attend.

The main goal of this material is currently to capture readers’ interest and stimulate its will to get more
information about the project via project website and social media. Furthermore this kind of material
aims to activate action from the stakeholders particularly for what it concerns request of information
about hosting the demonstration campaign.

With all these measures, including a graphically appealing, easy text formats and well-structured
contents, RINA-C, FHA and the other Consortium partners have laid the ground for an appealing
dissemination campaign that attracts many visitors and will redirect to the main communication channels
(website/social media).

The structure of the printed material is similar and effectively connected to the main concepts that the
project would like to promote.

RINA-C will further update the contents of leaflet and posters according to progress updates and status
and also under the guidelines received by FHA (as WP7 leader) and D1 (H2Corner developer).

Only by keeping the material updated and addressing audience to an up-to-date website, it is possible to
ensure a maximum outreach potential for the project communication and dissemination.

RINA-C has set up monitoring tools to continuously control where flyers and posters will be presented
(Dissemination tracking tool). This tool will be constantly tracked and updated by FHA.

This project has received funding from the Fuel Cells and Hydrogen 2 Joint Uhdertking under grant agreenent 78606
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